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Activate

4 lessons 
50–75 minute duration
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Online learning activity
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Assessment for learning activity
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Learning activities summary

Lesson 1: Changing the world

	Starter: All aboard
	4. Opinion and action (activity sheet)

	1. Direct or indirect action (activity sheet)
	5. Solving issues campaign
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2. What activism looks like 
	6. What is an action?

	3. Rate the action (activity sheet)
	Reflection


Lesson 2: Our action plan

	Starter: Duct tape game
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	1. Breaking down the actions
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4. Planning for action 

	2. Who and when? (activity sheet)
	Reflection


Lesson 3: Our campaign

	1. Mission statement (activity sheet)
	4. Networking 

	2. 3:9 in 27
	5. Social media campaign

	3. Campaign pitch (activity sheet)
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6. Event preparation


Lesson 4: Making it happen – creatively 

	Starter
	3. Cartoons and satire (activity sheet)

	1. Creative campaign - image
	[image: image12.png]Q

bl
Victory
9ug 2014
Rhiannon iliams: Thanks o the massive show of support by the public, we've achieved
vitory nss than 7 dayst
Yesterday, Dr Homes agretto pravde a dedicatd famity room foroncology atents ot

he new Chidren's Hospita, and | have been contacted by is offce to discuss what fea-
tures and faclfties the room should ncorporae.

0 perimion uore
Is Dr Hames childhood cancer aware?

2'5ep 2014 — September 15t marks th statof Chidhood Cancer Awareness month, amid
renewed complains about the faciities of Perts New Children's Hospita, This week,
there have been fresh calls from Australan Medical Association WA president Michae!
Gannon for more space to be allocated 1o the wards — indeed,the new... Read more.

8% pemiTiON UPDATE
Victory!

1 Aug 2014 — Thanks 1o almost 50,000 of you who signed ou petition we have been
successful - inlss than 7 days! We have allbeen deeply touched by the massive show of
support or ur cancer kids and thir familes.

Read more.

40,000 SUPPORTERS

8 periTion upoaTE

The media are getting involved!

5 g 2014 — Theresponse 1o our pefition sofa as been amazing withover 4000 sg-
natures colected n less than 24 hours

Now, thanks 1o you, the Sunday Times are lanning fo runa sory_. Read more.



[image: image13.png]


4. Spread the word 

	2. Creative campaign – song or jingle
	


Lesson 1: Changing the world
Overview
Civics and Citizenship curriculum content

	Curriculum
	Code
	Strand
	Content description

	Australian Curriculum
	AC9HC7K02
	Government and democracy
	The freedoms that enable active participation in Australia’s democracy within the bounds of the law, including freedom of speech, association, assembly, religion and movement

	Victorian Curriculum
	VC2HC8K02
	
	

	Victorian Curriculum
	VC2HC8K04
	Government and democracy
	How citizens can participate in Australia’s democracy, including use of the electoral system, contact with their elected representatives, use of lobby groups, and direct action

	Australian Curriculum
	AC9HC8K01
	
	

	Australian Curriculum
	AC9HC7S04
	Civic participation and decision-making
	Explain the methods or strategies related to making decisions about civic participation



	Victorian Curriculum
	VC2HC8S07
	Participating in civic processes
	Examine methods of civic participation in a local/state/national issue and explain why and how they would participate in civic processes in a particular way


Learning activities

	Starter: All aboard
	4. Opinion and action (activity sheet)

	1. Direct or indirect action (activity sheet)
	5. Solving issues campaign

	[image: image14.png]


2. What activism looks like
	6. What is an action?

	3. Rate the action (activity sheet)
	Reflection


	Learning intentions
	Success criteria

	Investigate examples of direct action by citizens 
	Defined what activism is and identified possible actions in response to an issue

	Compare the effectiveness of different forms of participation and action within in Australia’s democracy
	

	
	Assessed effectiveness of actions and suggested improvements

	Essential questions
	Key concepts 

	What is activism?
	Activist is an especially active, vigorous advocate of a cause, particularly a political cause.

	What is the role of a citizen? 
	Advocacy is the act of pleading or arguing in favour of something, such as a cause or idea.

	How can citizens take action on issues?
	To advocate is to speak or write in favour of something.


Additional resources

Walls, J, 2013, ‘Slacktivism’ or force for social change? Online campaigning in focus’, article, Monash University, Melbourne, viewed 27 January 2015,<http://mojonews.com.au/slacktivism-or-force-for-social-change-online-campaigning-in-focus/>.

Activities
Lesson starter: All aboard 
10 min

Create an area in which all of your students can comfortably stand. Their goal is for all of them to stand in this area. Once they have done this reduce the area to a small square by marking the floor with a masking tape. All students must fit inside this newly designated area. They need to come to a solution without trying to talk. The solution is that they all sit down placing their feet inside the square. 

Explain: When working on the solutions to the issues, students will need to think about how a problem can be solved in many different ways.  
Activity 1: Direct or Indirect action
10 min 

Explain: Taking action on issues is about identifying concerns in community and thinking of possible solutions to those concerns. Sometimes a person is able to do something about it themselves and other times assistance is needed from others (e.g. government, business or a person who has the power to change it).  When we are asking others to change the situation we call this indirect action, when we are involved in the process of changing the situation ourselves this is what we called direct action. 

Distribute the activity sheet. In groups students discuss and determine if examples describe direct or indirect action. They must reach an agreement by negotiating and listening to each other’s arguments. 

Activity sheet: Direct or Indirect action? 

Activity 2: What activism looks like
  20 min
The purpose of this activity is to give students ideas for their actions, and help them understand that activism can take many forms. Students watch the online videos on ‘What activism looks like’ in the Activate module. 

Individually or in small groups, students are to analyse one ‘youth’ led campaign on an issue. Once they have completed the viewing they must agree on the following and present their findings to the class:

· Was the campaign successful? Why or why not?

· Generally, how would you describe a success of a campaign?

· How did they manage to achieve what they did?

· If you were taking that issue up, what would you do? Why?
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Activity 3: Rate the actions
10 min

Explain: A solution to a problem can be achieved in different ways. The approach students take will depend on a complexity of a problem and the outcome they want to achieve. For instance: a problem such as ‘a sibling is taking a favourite piece of clothing item’ can be solved either by ‘hiding it’ or ‘speaking to the sibling and explaining what the significance of the item and why they can’t have it’ or speaking to parents who can solve it on your behalf.

Divide students in groups, and provide them with at least four case studies. For each case study they have to determine the effectiveness of the action/s that a particular group has chosen. Each action should be scaled from 1–5: 5 reached its goal, 1 was not effective at all. Students report back to the class.  

Students should use ‘The change scale’ graphic organiser from the Activity sheet, in order to assist when rating the actions.

Case studies:

· Differences in wages for young people who are under the age of 21. See The Age article Young bakery hand doesn’t want a pay rise and the campaign ad produced by the Shop Distributive and Allied Employees Association (SDA).
· Peninsula Preservation Group Inc. fight against the landfill in Arthur Seat. See The Age article on the issue.

Activity sheet: The change scale

Activity 4: Opinion and action
10 min

In pairs, students receive a set of cards. Each card summarises a concern about a different issue. They also receive a set of corresponding action cards (jumbled up) that would contribute to solving the problem. Students evaluate these and match them up, justifying their decisions. This is an important step in identifying possible ways of taking action before students create an action plan of their own.
Activity sheet: Opinion and action 


Activity 5: Solving issues campaign

10 min

In groups students have five minutes to discuss the following problem and come up with three different campaign ideas that provide practical solutions:

· Mobile phone users discard around 150 million phones every year but only 10% are recycled. Mobile phones contain small amounts of toxic elements that can be harmful to the environment but, when recycled, these can be used in new phones or for other electronic devices. 

Activity 6: What is an action?
20 min

Students are in small groups. Provide each group with an equal number of action cards from the activity sheet. 

Action

Explain: Action is something that you can do in order to solve or make a change on a community based issue. On each card different ‘action’ has been noted.
Change

Explain: Change can be either: 

· attitude – the community feels and thinks differently about an issue, which can lead to them doing things differently e.g. recycling more

· knowledge  – community will know more about the issue e.g. culling of sharks 

· behaviour – community will do things differently. Although it is rather difficult to change someone’s behaviour here are some ways it can be done: 
· through regulation, it is a must (e.g. banning sun tanning beds will reduce the number of people using them therefore reducing the risk of cancer from overuse)
· creating a service or a product that people will find useful (e.g. keep-a-cup, Big Issue)
· voluntary action. Community members support a cause so that others can do the work or do something themselves such as signing a petition, protesting or spreading the word about the issue. 

In their groups students are to choose three effective and achievable actions! 
Effective actions are the ones that will result in a long lasting change. Students can add an action on a blank piece of paper. Encourage students to discuss the actions they wish to take as a group by:

· each member expressing how they feel about a particular action first

· students not interrupting each other in the first round of responses 

· speaking again, once all group members are heard

· brainstorming solutions and choosing one that they are happy with 

· agreeing on the final direction.
Activity sheet: Opinion and action 

Reflection
 5 min

In pairs, students should discuss the following questions and then write or present their answers.

Discussion questions:

· If you were to provide advice to someone who is just starting to take action on issues, what would be your five tips? 

· How important is it for citizens to have the right to voice their opinions about political issues for the well-being of a society? 

· Why do some governments allow public protests whilst others don’t? What effect does this have on a country/society?
Activity sheets

Activity Sheet: Direct or indirect action? 
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Free The Children is an international charity which was founded by Craig Kielburger when he was 12 years old.  Craig gathered 11 school friends to begin fighting child labour. Until today the charity has built 650+ schools, has provided clean water to over 1 million people, over 16 million medical supplies all over the world, etc.
Image 1: Craig Kielburger with children in Ecuador. Copyright  Free the Children, 2014 .
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Protestors against the Franklin River Dam river occupied the site in 1982, opposing the building of the dam. Arrests were made against the protestors which had significant coverage in the media. The Wilderness society published the photograph with a caption: ‘Could you vote for a party that would destroy this?’. Which some believe lead to a Hawke government being elected in the Federal Parliament. Their election promise was to stop the dam from being constructed, on which they delivered. 
Image 2: Copyright Kristina D.C. Hoeppner and licensed for reuse under CC-BY-SA 2.0 license.
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Big Issue is a social enterprise business. The not-for-profit organisation was formed to provide employment for the homeless. All of the profits go back to the business and into paying homeless people who sell the monthly paper. 
Image 3: Copyright Andrew Stawarz and licensed for reuse under CC-BY-ND 2.0 license
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The Cummeragunja Walk-off is considered to be the first massive strike of Aboriginal people. Over 150 residents packed-up and left Cummeragunja, Aboriginal Station, in protest of the cruel treatment and exploitation of residents by the management. Officials were frustrated by Aboriginal rebellions and were embarrassed when the media began publishing stories about conditions Aboriginal people were living under. The Cummeragunja Walk-off in particular brought changes to the Aborigines Act of New South Wales.
 
Image 4: Photograph by A.J. Campbell, Echuca, Victoria, 1893, Museum Victoria Collection
Activity sheet: The change scale
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Nothing has been achieved as the result of the action. Only a few community members acknowledged that the issue is important.




More community members are aware of the issue. Some have even changed their opinions. Only local media covered the issue. The local member is aware, but was unable to assist. 




The campaign achieved its goal. It changed the situation for the better. Media coverage of the campaign increased the importance of the issue to the community. The outcome will benefit all of the members of the community. 

.

Case Study 1: Tecoma ‘No McDonalds’ campaign 

Tecoma is a suburb in the eastern area of Melbourne, in the foothills of Dandenong Ranges, between Upwey and Belgrave (Puffing Billy).The suburb is part of the Shire of Yarra Ranges. 

In 2011, the council of Shire of Yarra Ranges reject the McDonald’s planning application to build a restaurant on the main road. The McDonald’s building permit attracted 1,100 written objections.

However the Victorian Civil and Administrative Tribunal (VCAT) overruled the council's decision and McDonald’s was allowed to build a restaurant. This sparked a series of protests by the local residents, such as marches on the streets of Tecoma, occupying the roof of the building and access to the site.  

The protestors were opposing the idea of a fast food chain restaurant because of its proximity to the local primary school, increase in ‘rubbish dump’ from the customers, impact on other smaller local eateries, congestion for the local traffic as well as generally being opposed to the idea of McDonalds and what it represents. 

In September 2013, campaigners delivered a petition containing 97,000 signatures to the McDonalds global headquarters in Chicago. 
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McDonalds opened in April 2014, with protestors still protesting in front of the building. 
Image 1: Copyright Chris Samuel and licensed for reuse under CC-BY-SA 2.0 licence
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Image 2: Copyright John Englart Takver and licensed for reuse under CC-BY-SA 2.0 licence
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Case Study 2: Family room in the Children’s Hospital - WA 
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[image: image23.png]3 e e |

CLIVE PAMER
I Cobi 0Py
ThRee SO
e SeNare!




Case Study 3: ‘Trains not toll roads’
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Case study 4: Lobby group

Association for Children with Disability 
Lobby groups are organisations or associations formed by the like-minded citizens, by binding together their resources (knowledge and skill) they aim to persuade the government or its departments to take a certain course of action on an issue. These lobbyists spend the majority of their time trying to influence legislation that impacts on their members' issues. When government asks for comments on projects or changes to the policies, lobby groups are usually the first ones to respond.

Apart from the lobby groups there are also:

· consultants – hired lobbyist on behalf of clients, the client can be a person, company or an organisation. 

· corporate lobbyists – works for a company, whose aim is to influence the politicians and to gain access to political information.  

Changing Places:

Activity sheet: Opinion and action
	Opinion

	Action

	People are hooning and drag racing in our local area and I’m worried that it’s dangerous.
	Make a petition to give to your local council and your MP. Organise a public meeting so you can get people to share their concerns.

	I have found out about the use of puppy farms to stock pet shops and am really upset about how the puppies are treated.


	Find a national charity or organisation that is already taking action on the issue and join. Raise awareness of their work by putting up posters or writing an article for a local publication.

	I don’t like how much paper is wasted in our school.
	Contact your SRC to lobby for a change in school procedures. Or conduct a survey over a week to gather some data and create a public awareness campaign/drive to change people’s behaviour.

	The local creek is filled with rubbish and debris and is really polluted. No one wants to go near there.
	Volunteer to organise a working day to clean it up. Write a letter to the local paper explaining the issue and bring it up at the next local council meeting.

	There are some really good street artists around here but they have nowhere to do their art.
	Approach your local council and suggest that they consult young people on activities in the area. Maybe propose a special event for young people to express themselves.

	I hate how magazines and advertising target young people and make them obsessed with how they look.
	Find out which organisations have youth advisory groups that make recommendations to government on this issue and get involved.

	My grandma is living in a retirement home that is practically falling down.
	Organise a local working bee and lobby for local businesses to make donations in exchange for good publicity.

	I’m concerned about deforestation, palm oil and the orangutans.
	Create a leaflet that outlines this issue and reminds consumers what to look for on product labels to ensure they don’t support the industry.

	I want to do something to support our town after the recent floods, but don’t know what.
	Contact the State Member for your district and ask them what is currently being done and volunteer to help. Organise a local fundraising event to support action being taken quickly.

	I want to do something to support our town after the recent floods, but don’t know what.
	Contact the State Member for your district and ask them what is currently being done and volunteer to help. Organise a local fundraising event to support action being taken quickly.

	I’m worried about how high the youth suicide rate is in Australia.
	Look at existing groups that support your issue and join them in lobbying federal MPs and the Minister for health to start a campaign in schools. Volunteer for a helpline or other organisation that is aimed at supporting people around this issue.

	My concern is...
	What action will you take?


Lesson 2: Our action plan
Overview

Civics and Citizenship curriculum content

	Curriculum
	Code
	Strand
	Content description

	Victorian Curriculum
	VC2HC8K04
	Government and democracy
	How citizens can participate in Australia’s democracy, including use of the electoral system, contact with their elected representatives, use of lobby groups, and direct action

	Australian Curriculum
	AC9HC8K01
	
	

	Victorian Curriculum
	VC2HC8S06
	Participating in civic processes
	Engage in democratic decision-making, such as reaching consensus and voting


Learning activities

	Starter: Duct tape game
	3. Is it SMART? (activity sheet)

	1. Breaking down the actions
	4. Planning for action 

	2. Who and when? (activity sheet)
	Reflection


	Learning intentions
	Success criteria

	Develop an action plan through negotiation and discussion
	Identified issue, explained why it is an issue, articulated the actions they will take and stated the desired effects

	
	Broke a project down into smaller components

	Evaluate options before deciding on a course of action
	Allocated tasks according to strengths and preferences of participants

	
	Identified potential barriers to action and determined how to overcome them

	Essential questions
	Key concepts 

	How to break an action into smaller steps?
	An action plan is a document which sets out how you will go about making an impact on an issue in your community.

	How to determine if an action is S.M.A.R.T?  
	

	Why is action planning important?
	SMART stands for specific, measureable, achievable, realistic, targeted.


Activities

Lesson starter: Duct tape game
 
10 min

The purpose of this activity is to highlight to students that working towards the same goal is very important. When faced with a challenge it is important that group members listen to each other, wait their turn to speak, focus on a given task and concentrate on achieving their goal. 

Divide students into groups of four. Ask them to line up behind each other, facing the same direction. 

Explain the following: While traveling through the Amazon jungle in search of a cure for cancer, your team has come across a mysterious 60 foot wide river filled with crocodiles. Luckily, your guide has brought along two strips of magical duct tape which will allow your team to cross over the river without sinking. If the duct tape tears then the magic disappears (you sink).
Instruct students to step on the duct tape. Call out ‘START’ for student to commence crossing the river. Place chairs in the line of each group, this can represent an obstacle they have to avoid. 

Discussion questions:

· What worked well for your group?

· What have you found out about the members of your group?

· How have you managed to achieve your goal?

Activity 1: Breaking down the actions
15 min

For this activity students will need to revisit the actions they have chosen in the Activity 5, from the previous lesson (Activate, Lesson 1, Activity 6: What is an action?). For each action the group has chosen, students need to complete the following brainstorm, which has been completed for a petition as an example. Through this brainstorm, students will identify the steps to complete for each of their actions. 

	Identifying questions
	Answers!

	What does this involve? What is this action?
	· Getting signatures from the public to support an ‘action’ which we want an ‘authority’ to take (e.g. council, local MP, principal etc.)

	Where is it going to take place?
	· Permissions for the location 

· Public or private space
· Time
· Audience 

	What do we need to do before the event?
	· Organise the wording of the petition (does it need to be written in a certain way?)

· Posters/Images/Materials to distribute

	Who does it involve?
	· People signing up (who are they and where will we find them?)

· Person we are trying to influence (MP – who is our local rep, How do we get in touch with him?)

	What could be potential challenges?
	· Not getting enough signatures




Once the groups have completed this, ask students to return to their group’s table/spot. They can spend couple of minutes reading and recording any additional responses that they may have. 

Each group then reports to the class on what their issue is and what steps they need to take.

Activity 2: Who and when?
10 min

In their issue groups, students need to agree on timelines and which member of the group will be responsible for each action. Students can use the Activity sheet: Who and when?

Each student should enter their due dates and responsibilities into their tablets, iPads, personal devices (using Reminders/Tasks functions in mail) or exercise books.

Activity sheet: Who and when?

Activity 3: Is it SMART?
10 min

Distribute to students the Activity sheet: Is it SMART? Explain: to each action they will have to apply the SMART test. 
If a group has three actions, each student or pair needs to receive an action to analyse.
Activity sheet: Is it SMART? 


Activity 4: Planning for action
10 min

This activity scaffolds students to consider the steps they will need to complete before they can take action. Students complete and print an online action plan on the Passport to Democracy website.

Explain: You now need to complete the steps in your action plan. It is likely that some of the steps will need to be completed out of class. You should try to capture photos or films of you taking part in your action, which you can then use in the awareness and election campaigns.
Activity sheets

 Activity sheet: Is it SMART?                                                                            
Our action is:
	Goals 
	Explanation
	Yes
/No 
	Explain 


	SPECIFIC
	Does your chosen action target a specific aspect of your issue? 
What is that? 
What is the action trying to achieve?
	
	It is specific because …

	MEASUARABLE
	How will you know that the action has been completed? 
What evidence will you have that the action has been a success? 
	
	We will know by …

	ACHIEVABLE
	Within your team do you have the skills to complete the action? 
If not, can you gain them? 
How long will this take?
	
	

	REALISTIC
	A realistic action is one that your group is able to achieve. Ending world poverty is not a realistic goal. 

Why is your action realistic? 
	
	

	TIME
	Can you complete the action during the class time? If not, what will your group members have to do outside the class? 
Can everyone commit to this and do they have the time?
	
	




Activity sheet: Who and when?
	Task
	Date 
	Person Responsible

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Lesson 3: Our campaign
Overview

Civics and Citizenship curriculum content

	Curriculum
	Code
	Strand
	Content description

	Victorian Curriculum
	VC2HC8K11
	Citizenship, Diversity and Identity
	Explain how groups express their identities, including religious and cultural identity, and how this expression can influence their perceptions of others and others’ perception of them

	Australian Curriculum
	AC9HC8S05
	Communicating
	Create descriptions, explanations and arguments using civics and citizenship knowledge, concepts and terms that reference evidence


Learning activities

	1. Mission statement (activity sheet)
	4. Networking 

	2. 3:9 in 27
	5. Social media campaign

	3. Campaign pitch (activity sheet)
	6. Event preparation 


	Learning intentions
	Success criteria

	To agree on the goals of a campaign by having a clearly defined mission statement
	Wrote a clear mission statement for their campaign

	
	Explained the content and purpose of their campaign pitch

	
	

	Essential questions
	Key concepts 

	Why is a mission statement important?
	Mission statement is a statement which explains a purpose of an organisation or a group.

	What is a campaign pitch?
	


Additional resources

Use this word frequency counter or Wordle to establish frequency of words in text.

Perfect your pitch, produced by the Global Youth Fund and the Creative Visions Foundation, is a useful slideshare presentation on how to create and present campaign speeches.

If you would like to explore election speeches of the past Federal candidates, Museum of Australian Democracy in Canberra has published the resource Exploring election speeches.
Activities

Activity 1: Mission statement
10 min

Using jumbled cards from the Activity sheet: Mission Statements, students identify a mission statement with its organisation/company.

Discussion questions:

· What are the similarities and differences between these statements?

· How is it structured?

· What is a purpose of a mission statement?

· Why would it be a good idea to have one as a part of the campaign?

· Where can we usually find these statements?

Students can work in their issue groups to write up a mission statement using the Activity sheet: Our mission statement.
Activity sheet: Mission statement 
Activity sheet: Our mission statement


Activity 2: 3:9 in 27

 10 min

In their issue groups students create a slogan or ‘soundbite’ for their campaign. The slogan has to have three points, has to be said in 9 seconds and have 27 words.
Activity 3: Campaign pitch
  15 min

Distribute to students the Activity sheet: Writing an extended campaign pitch. They will now need to expand on the previous activity by extending their speech to 2–3 minutes. The worksheet will assist in guiding them through planning a campaign pitch before they start writing it. 

Once the initial brainstorm has been completed, you can rotate students in their issue groups so that they can provide feedback on this initial brainstorm but also so that they are familiar with issues and solutions on which each group will be working on.

Activity sheet: Writing an extended campaign pitch

Activity 4: Networking
15 min

Explain: Networking is about getting out and meeting people who can help you in your campaign or who can introduce you to other people who may be able to help you. The more support you can get the harder it is for decisions makers to ignore you.

Start the discussion by asking students the following:

· Who has more than 10 friends on Facebook?

· Who has more than 50?

· Who has more than 100? 

· Who has more than 150?

Explain:  According to the Yellow Social Media report 2012, 14–19 year olds have on average 464 friends on Facebook. 

Individually ask students to create a map of their groups of friends, and how are they connected to them (school friends, family friends, outside school sport/art events etc…). Once completed ask students to form groups and identify if they have any ‘friends’ in common. One person in a group should count all of the ‘names’ on their group list. 
Discussion questions:

· How do they keep in touch with this group of friends? What connects them? (e.g. interests, music, hobbies, ideas, interest in politics etc.)

· Run a poll in class to gather, how many students post, comment, like things on Facebook. 

· When they post or like what kind of things do they find most people respond to? Create a list of top five items which people post and that get most ‘likes’ or ‘comments’. You can start with the following: 

· photos (discuss what kind of photos e.g. party photos or image of a cute animal, does it depend on the audience which one will be liked the more)

· advice – asked as a questions

· comments on current events 

· showing support for an event 

· funny videos 

· How can social networking be a powerful tool for leading the change?

· What kinds of action can social networking achieve? 

Activity 5: Social media campaign
10 min

Students discuss and decide in their issue groups which of these strategies would be most effective for their campaign issue. Once decided on a strategy, they implement it and provide feedback on how effective it was.
Get endorsed by an influential person
· Post a photo of a well-known person or a decision maker who supports your issue on a Facebook page. Think about: 
· Is this achievable for your group? 

· Do you know a well-known person?

· How and when are you going to take a photo?

· How will you persuade this person to be associated with your project?

Change in social media status 
· Ask all your friends to change their Facebook status to: I’m supporting ….. or perhaps to publish your campaign slogan.

· Estimate: how many friends is it likely to reach? 
· Express this target as a percentage. 
Develop an action which people can do to raise awareness 
· What ‘action’ can your friends do to support your campaign? Is there something simple and safe that can be done?
Explain: the example of the ‘Ice-bucket challenge’. This idea started with a former baseball player Pete Frates who used to raise money for the Amyotrophic lateral sclerosis or Lou Gehrig diseases (i.e. muscles no longer work and whole body is paralysed). After posting a video of himself doing the challenge the video went viral, raising donations for the ALS Association. In 15 days of posting the video ALS raised $7.6 million, $5.2 million more during the same period in 2013. You may also wish to discuss the Movember story.
Develop a viral video
· Creating a catchy short video or a public service announcement, with a call for action. A good example to look at is:

Dumb Ways to Die, campaign by Public Transport of Victoria, which promotes safety around public transport. Currently the video has 89, 444 184 views. 
Discussion questions:

· Would you consider these campaigns to be successful or popular? What is a difference? 

· What would you consider essential ingredients to producing a ‘successful’ social media campaign? 

· Is it an essential for a social campaign to have a call for action? And what can that be for your groups’ campaign?
Activity 6: Event preparation
10 min
The purpose of this activity is for students to consider which type of questions need to be asked, and preparatory activities need to be taken, when planning for action. Students complete the online activity ‘Event preparation’ in the Activate module.

Activity sheets

Activity sheet: Mission statement
	Our Movement's mission is to prevent or reduce human suffering, wherever it is found.
	Red Cross

	Our mission is to undertake research and action focused on preventing and ending grave abuses of these rights.
	Amnesty International

	Our mission is to be a Christian organisation that engages people to eliminate poverty and its causes.
	World Vision

	To serve individuals and families in the poorest communities in the world.
	CARE

	Our mission is to be our customers' favourite place and way to eat and drink.
	McDonalds

	To bring inspiration and innovation to every athlete in the world.
	Nike

	Our mission is to give people the power to share and make the world more open and connected.
	Facebook


Activity sheet: Our mission statement

Campaign Name:

___________________________________________________

Mission Statement:

Mission Statement Checklist:

Our mission statement answers the following questions:

· What is the purpose of your group? What are your goals? (PURPOSE)
· How will you fulfil your purpose/address your goals? (BUSINESS)
· What are the beliefs that guide your work? (VALUES)
Our mission statement is:
· short and concise – no more than 4 sentences
· memorable
· realistic
· easy to understand

· motivational / inspiring
· full of strong and precise verbs.

Our mission statement does NOT

· have a call to action

· focus on facts about our issue.
We believe in our mission statement.

Signed by:
Activity sheet: Writing an extended campaign pitch 

As a group you need to write an extended campaign pitch. Before you commence writing you will need to brainstorm the following:
Who is your audience?
If you are writing for a community, mention that you are a member of that community, how long have you been living in the area and what you share in common with your audience. 


Plan your writing using the following checklist:


Introduction


· How will you open? How will you connect to the audience?


· Identify what is the issue you are working on.


· Why is this issue?


· What is your goal?


Middle 

· Write down three arguments as to why something needs to be done about your issue 

· Include in this paragraph how extensive is the impact of your issue (Who does it affect?), how does it make you feel?

· Use your research (personal stories, facts, findings of a survey) to support your claims as to WHY something needs to be done.

· Write down what you propose to do, and why it is important to do these things? 

· You must offer SOLUTIONS! And what you see will happen in the short-term (e.g. by providing a venue where young people can train adults in how to use multimedia the short-term outcome would be that young people are no longer on the streets, the long-term outcome would be better community cohesion). 

End 

· Summarise:

· Your issue 
· Why it is an issue

· Your call for action


You can divide writing of the paragraphs between your group members or using the following breakdown of tasks:

· Writer 

· Proof-reader (check the accuracy of information, spelling, formatting)

· Presentation (will work on a PowerPoint or Prezi presentation that will accompany the pitch)

· YouTube video creator
Lesson 4: Making it happen - creatively
Overview
Civics and Citizenship curriculum content
	Curriculum
	Code
	Strand
	Content description

	Victorian Curriculum
	VC2HC8K10
	Citizenship, Diversity and Identity
	How values based on freedom, respect, fairness and equality of opportunity can support social cohesion and a resilient democracy within Australian society

	Australian Curriculum
	AC9HC8S05
	Communicating
	Create descriptions, explanations and arguments using civics and citizenship knowledge, concepts and terms that reference evidence


Learning activities
	Starter
	3. Cartoons and satire (activity sheet)

	1. Creative campaign – image
	4. Spread the word 

	2. Creative campaign – song or jingle
	


	Learning intentions
	Success criteria

	Complete at least one action
	Create an image or poster that they will be able to use as part of their social media campaign

	
	Analyse creative approaches to campaigning

	Essential questions
	Key concepts 

	How do you create a creative campaign?
	Campaign is a number of different activities, events or actions that lead to a goal


Additional resources

Developing skills to analyse cartoons is a lesson plan developed by the National Museum of Australia for Years 8-12. Although the lesson plan looks at 2007 federal elections, it is a valuable resource.
Activities

Lesson starter
15 mins
Brainstorm race! Divide students into four groups, provide each group with four sheets of paper, each group member should have a pen to write with. 
Explain: Each group will receive a topic. You will have 30 seconds to brainstorm and list as many ideas on how a particular problem can be solved. No speaking. Each group member must write their ideas on the paper you are provided with.  The team with the most ideas after the prescribed time wins that round. 

Ask the winning team to present their ideas. Ask remaining teams to add any ideas the winning team missed and to correct any mistakes the winning team may have made. Proceed with the next challenge. Keep a running score on the front board.
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This campaign poster is from USA, it encourages people to eat no meat on Mondays. It uses cartoon images of animals to appeal to the audience. More details on the campaign can be found on Meat less Monday website.

Activity 1: Creative campaign – image

10 min

In pairs, students have five minutes to come up with an idea about how they can subvert a famous image from the world of advertising or art. The aim is to make a serious point about an issue that is important to both students.
Activity 2: Creative campaign – song or jingle

15 min

In groups, students have ten minutes to come up with an idea on how they can subvert a famous song. It should make a serious point about an issue that is important to both students and adults. 

Activity 3: Cartoons and satire

15 min

Review the following techniques which are used in political campaigning:

Exaggeration: overstating an issue or making physical characteristics of a person larger than life.

Irony: The cartoon conveys the opposite of what is expected or expressed. The meaning is concealed and involves the perception that things are not what they are said to be or what they seem. Irony is a matter of a perceived disconnection between words and real attitude or values of the speaker. 

Analogies: comparing two unlike things that may share a common feature to make a point. 

Symbols: using one object to stand for another.

As class discuss the cartoon below by answering the following questions:

· How is the message conveyed to the audience? 

· Are there any well-known people or political parties depicted in the cartoon? 

· If so, are they shown in a favourable or unfavourable light? What prior knowledge do you have to know to get it? 

· Should the journalist have the right to depict a politician in such a way? Is it appropriate or not? 

Discussion questions: 

· Why is humour a good way to raise awareness? 

· How is it safe? What are the difficulties? 

Task: Students create a cartoon that uses some cartoonist techniques to raise awareness about their issue. Where would they want this cartoon published? How else might they have people view their picture? 

Activity 4: Spread the word
15 min

Students prepare an original campaign poster. Use the online activity ‘Spread the word’ in the Activate module.


Activity sheets
Activity sheet: Brainstorm race
	

Use the words ‘PLASTIC’ and ‘FANTASTIC’ in a slogan, goal of which is to encourage audience to reduce the use of plastic or to increase recycling.
	Year 12 students have asked their school principal to wear ‘Year 12’ jumpers during term 4. The principal has refused on the grounds that students in lower years would feel disfranchised by seeing older students outside the school uniform. Students in Year 12 have already handed over the petition which was signed by all Year 12s and teachers. What else can they do?
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Use this photograph of a bullet and choose one ‘human right’, combine these two ideas into a slogan about ‘the war’.

Image: Flickr.
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